


Consumer Perceptions 
of Animal Agriculture 
and Feed

75% of the world’s soybean meal is fed to pigs, making U.S. soybean farmers and 
pork producers true partners in the food supply chain. Both pork and soy are 
nutrient-rich, sustainable, and delicious products proudly grown and raised in the U.S.

After the United Soybean Board conducted research in 2023 to verify consumer 
demand for U.S.-born, soy-fed pork products, U.S. Soy strategically partnered with 
supermarket chain Giant Eagle to increase sales of pork products like ribs and pork 
shoulder, by educating consumers about the high-quality diet fed to pigs that 
includes U.S. grown soybeans. 

Soy plays a pivotal role at the intersection of on-the-farm practices and consumer preferences 
within the meat industry. On the farm, soy serves as an abundant and nutritious animal feed 
ingredient, allowing U.S. farmers to raise healthy animals while staying true to their 
commitment to sustainable agriculture. This commitment extends to understanding that diet is 
the linchpin for producing high-quality meat. It's not just a farm-level consideration; a whopping 
seven in ten consumers consider an animals' diet to be an extremely or very important factor in 
their meat purchasing decisions, according to results of a 2023 U.S Soy survey of American 
adults on their diets and meat purchasing habits. This consumer perspective harmonizes with 
on-the-farm practices. In fact, many consumers express a preference for soy-fed meat, with half 
of them perceive it as healthier, of higher quality, and more nutritious compared to livestock fed 
with other ingredients. Diet is one of several deciding factors, including animal welfare, 
domestic origins and sustainability.

of consumers said that knowing 
the animal was fed a vegetarian 
diet, including soybeans, is very 
important to them.

49%
High-level data proof points+

of consumers are looking 
for meat from animals 
fed a high-quality 
nutritious diet.

51%
are looking for meat 
from animals that 
are raised humanely.

49%

say where the meat comes from is a top concern. 
Consumers prefer locally sourced meat to support 
U.S. farmers, for food safety and personal values.

47%
of consumers are more likely to 
purchase meat if the animal was 
raised and fed by U.S. farmers.  

77%
















